
Educate and Engage a Broader Segment of the Community in City Building 

• Convened more than 600 thought leaders, including over 40 elected officials, in 
addition to hundreds of business executives and civic leaders from the Rocky 
Mountain Region, to explore common challenges and opportunities that influence 
urban policy at the fourth annual Rocky Mountain CitySummit.  

• Launched CityTalk, a comprehensive community engagement website that allows 
contributors a chance to share new ideas and discuss community challenges with the 
Partnership. CityTalk released 12 topics over the year, which resulted in 2,000 visitors 
coming to the site over 7,000 times and nearly 200 active participants submitting 
almost 300 idea submissions on topics relating to everything from the state of the 16th 
Street Mall to what could make retail in Downtown Denver better.  

• Introduced CityBuild Denver, the Partnership’s initiative that engages young 
leaders in building the center city. CityBuild Denver has 
engaged over 750 passionate leaders and provided tangible 
value by connecting them with Denver leaders, their 
peers and a diverse community.  These leaders want to 
learn about opportunities to build a better city through the 
arts, entrepreneurship, planning, architecture, business, 
technology, economic development and more. 

• Achieved record-breaking participation in the Downtown 
Denver Leadership Program with 103 participants involved 
in this year’s class project, Tactical Urbanism: Transforming 
Spaces into Places.

• Led 96 public, private and non-profit leaders to Seattle, WA 
through this year’s Urban Exploration Trip that explored 
downtown Seattle’s best practices for fostering bikeways, 
startup communities, retail and residential development.  

Enhance, Activate and Manage Downtown Denver’s Public Spaces 

• Co-sponsored two milestone alley activation events, Brewer’s Alley and Larimer 
Backyard.  Brewer’s Alley was a collaborative effort between private businesses, 
including Rialto Café, and the Partnership to change how people perceive and use 
alleys. The Larimer Backyard event was a partnership with University of Colorado 
Denver students and Larimer Associates to highlight plans for renovating and 
activating LoDo alleys.  

• Activated Skyline Park year-round through the Southwest Rink and Skyline Park 
Games to provide amenities that are family-friendly and appeal to Downtown workers 
throughout the year.  Games in Skyline Park include a new and improved miniature golf 
course that was designed by a local artist and features iconic Downtown attractions at 
each of the nine holes.  

• Produced key events that attracted more than one million people throughout 
Downtown Denver during the year, such as A Taste of Colorado, 9NEWS Parade 
of Lights, Southwest Rink in Skyline Park, Southwest Movies in Skyline 
Park, Grand Illumination, New Year’s Eve Fireworks, and Skyline Park Urban 
Market.  The Partnership developed an entire series of unique and creative activities 
that appeal to all ages at different times of the year and added many new elements to 
events this year, such as fireworks to the first night of A Taste of Colorado.

• Submitted a successful proposal to RTD to program and manage Wynkoop Plaza, the primary portal to transit 
and retail at Denver Union Station and the first-of-its-kind public plaza space in the center city. 

The Downtown Denver Partnership: 
City Building Since 1955
Every year, the Downtown Denver Partnership focuses on the people, places and businesses in the center city to 

make Downtown Denver the most desirable place to live, work, play and stay.  Together with our partners and 730 

member companies, we are creating a world-class city that fosters collaboration, creativity and city building. By 

continually working to develop and expand big ideas, we are changing the landscape of our city. 

In 2013-14, the Downtown Denver Partnership achieved remarkable success.  We worked with key stakeholders 

to craft strong policies that support our local business community, such as advocating to extend the Downtown 

Denver Tax Increment Financing district to fund several transformative projects found in the Downtown Area 

Plan, enhancing Downtown transportation options through projects, including the 15th Street protected bike lane, 

and creating an environment that  grows our economic base to attract new jobs, companies and investments in 

Downtown with the unprecedented success of the second annual Denver Startup Week.  Through these initiatives 

and more, the Partnership is a leader in shaping Denver.

In 2014-15, the Partnership will focus on policies, initiatives and projects that enhance our center city and 

concentrate on building the place that attracts the people who ultimately bring the businesses to Downtown 

Denver.  We are committed to doing that by:

• Growing the economic base of Downtown Denver;

• Creating energized public spaces and districts;

• Connecting everyone to everything through greater mobility options; and

• Building a premier organization.

On behalf of the Board and the Downtown Denver Partnership team, thank you for your commitment and investment 

in the organization. 

Sincerely,

Downtown Denver Partnership, Inc.

511 16th Street, Suite 200, Denver, CO 80202

Phone: 303-534-6161

Info@downtowndenver.com

www.downtowndenver.com
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2013-14 Accomplishments 
Create a Culture of Entrepreneurship and Innovation 

• Produced the second annual Denver Startup Week, which featured over 125 community-driven events, involved 
650 companies and attracted 5,500 startup community members. In addition, the weeklong event highlighted the 
Downtown Denver startup community on a local, regional and national stage.

• Worked alongside the Colorado Technology Association and the City of Denver to lay 
the cornerstone for a new Downtown Denver innovation and entrepreneurship 
center.  The center will create a support system for the entrepreneurial community in 
the center city and add to the growing culture of entrepreneurship and innovation in 
Denver.

• Provided continued support through the underwriting of Confluence Denver, an 
online news publication that reports on development and job creation in the center 
city, as well as profiling the change-makers moving Downtown Denver forward. 
Interest steadily grew over the past year with a 20% increase in website traffic. The 
center city’s narratives were further perpetuated at the first of many speaker series 
events that attracted over 100 attendees.

Advance the Rehabilitation and Activation of the 16th Street Mall 

• Progressed in implementing the 16th Street Mall Plan by working with RTD and the City of Denver to design 
the restoration of 3.5 blocks along the Mall, due to be completed in 2014-15.

• Enhanced safety of alleys adjacent to the Mall by working with property owners to address existing lighting 
levels and consolidate dumpsters and trash in order to elevate the appearance and perception of the safety of the 
alleys.  

• In partnership with the Downtown Denver Business Improvement District (BID) and VISIT DENVER, hired off-
duty Denver Police Department officers to patrol the 16th Street Mall on three blocks stretching from Welton 
to Champa Streets for 90 days.  This ensures the safety and vibrancy of the Mall during the busiest months and 
strengthens the communication link with businesses and property owners.

• Furthered key activation strategies for the core blocks of the Mall.  Began the launch of a Food Block 
project between Stout and California, featuring a consolidation of six diverse food vendors in an urban, outdoor 
café area filled with seating for patrons.

• Continued the activation of the Garden Block, sponsored by the Denver Botanic Gardens, at 16th Street 
between Champa and Curtis Streets, which featured enhanced plantings, outdoor seating and vendors, along 
with weekly cultural performances.  

• Expanded the number of special events along the Mall, including seven Mall-wide street festivals, 90 days of 
sampling and promotional events and a 
dozen musical performances. 

• Created a task force that advocated 
for banning public consumption of 
marijuana in parks and public spaces, 
which was successfully passed by the 
Denver City Council, making it illegal 
to sell, display, transfer or consume 
marijuana along the 16th Street Mall. To 
complement these efforts, the Partnership 
created a smoking ban task force to 
address the use of tobacco products 
along the Mall and in parks.

Market Downtown Denver to Maximize Investment 

• Released a series of reports, including the new quarterly-updated Downtown Denver Development 
Map; Quarterly Economic Development Updates; the State of Downtown Denver Report; a detailed 
Commuter Survey; and the Housing Production Report. These reports help better tell the story of the center 
city to the public, developers, brokers, city officials and business leaders to continue promoting investment in 
Downtown Denver.  

• Continued to advance the Only Downtown Denver branding campaign, which 
markets Downtown Denver to residents, workers, visitors and people that have an 
existing connection to the center city.  Over 412,000 people were reached through 
the new Downtown Denver website and social media campaigns, and an additional 
6,098,791 people were reached through various marketing techniques, including 
advertising, social media, light rail wraps, promotional posters and banners along the 
16th Street Mall, the Auraria Campus and Larimer Square. 

Attract and Retain Residents in Downtown Denver 

• Worked closely with city officials and community stakeholders to develop and 
support key policies that enhance the center city. The Partnership created an 
Inclusionary Housing Ordinance task force to review potential changes to the 
City’s existing ordinance, and joined a broad-based housing and business coalition 
that created and advocated for construction defects legislation that would have 
strengthened the diversity of housing in the center city and near transit-oriented 
development.  

• Successfully advocated for extending the Downtown Denver Tax Increment 
Financing (TIF) district, which is helping fund several projects found within 
the 2007 Downtown Area Plan, including the Lawrence Street Community Center, the Downtown Denver 
Expeditionary School and the first Downtown Denver grocery store. 

• Participated on the Stakeholder Advisory Group for the Golden Triangle Neighborhood Plan and advocated 
for connection and transportation elements and enhancements.

• Celebrated a major win for the center city as the Downtown Denver Expeditionary School, the first school 
in Downtown Denver in over a century, 
opened its doors in April after years of 
advocating for this Downtown amenity 
identified as being essential by residents 
and workers.  

• Continued to work with residential brokers 
to educate them about the variety of 
Downtown housing options throughout 
the center city neighborhoods and their 
amenities by continuing a series of 
development bus tours.  Produced a tour 
that was attended by over 50 real estate 
professionals that highlighted 100 projects 
that are under construction, planned or 
proposed throughout 10 neighborhoods.

Attracted 
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750 young 
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members
participating in 
Denver Startup 
Week



2013-14 Accomplishments continued 
Expand and Enhance the Retail Mix in Downtown Denver 

• Continued the retail recruitment phase of the Retail Development Plan by meeting with 33 retailers, attending 
three International Council of Shopping Center conferences and communicating the Downtown Denver retail story 
to 50 national and international retailors, advocating for store locations or expansions in Downtown Denver.  

• Launched an interactive retail space map as part of the new retail section of the Partnership’s website that 
allows brokers and retailers to learn about both vacant and occupied spaces, space requirements and leasing 
availability.

• Launched a Downtown Denver Happy Hour Guide on the Partnership’s website featuring 71 Downtown 
businesses and promoting options for entertainment in the center city to residents, workers and visitors.  

Attract and Retain Companies to Grow the Economic Base and Create Jobs in 
Downtown Denver 

• Worked with over two dozen prospective companies considering relocation or expansion in Downtown 
Denver.  Seven of the 27 companies have chosen Downtown for their relocation or expansion in the last year, 
including the opening of the U.S. Patent and Trademark office.  An additional eight companies are considering 
Downtown Denver in their decision making processes.

• Hosted a reception with the City of Denver’s Office of Economic Development, giving Mayor Michael B. 
Hancock the opportunity to meet with nearly 200 of Denver’s business leaders.  

• Joined a coalition of business organizations to defeat several oil & gas industry-related ballot initiatives and 
commissioned a study to show the impacts of the energy industry on Downtown Denver’s economy.

Enhance Streetscape Designs and Transportation Options 

• Provided crucial support to the City to win a Green Lane Project designation. Denver was one of six cities 
chosen out of 60 that applied.  

• Successfully advocated for the City to initiate the Protected Bike Lanes Plan, 
a transformative bicycle network plan that will enhance Downtown Denver 
as a bicycle-friendly community and raised $140,000 in private sector funding 
that leveraged an additional $200,000 in City funds to complete the Plan. 
Additionally, worked with the City to install a protected bike lane on 15th 
Street, the first of its kind in Denver.   

• Worked closely with the City and the Auraria Campus to develop a plan to 
enhance bike and pedestrian connections to the Campus and adjacent 
neighborhoods, in addition to providing funding for streetscaping elements to 
better connect the Campus with 
the Central Business District along 
Larimer Street.  

• Collaborated with the City of Denver 
to design and obtain funding for the 
conversion of one-way streets 
to two-way streets on 18th Street 
in LoDo between Wynkoop and Blake 
Streets.  The Partnership advanced the 
planning for the conversion of 19th and 
20th Avenues to two-way streets, which 
will promote a friendly environment for 
both drivers and pedestrians.
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FY 2014/15 REVENUE SOURCES

Total Revenue: $11,045,910

FY 2014/15 ALLOCATION OF BUDGET 
EXPENDITURES TO PRIORITIES

Total Expenditures: $10,970,910

Looking Ahead
Growing the Economic Base of Downtown Denver

• Creating a Culture of Innovation and Entrepreneurship in Downtown Denver
• Launching a new Downtown Denver innovation and entrepreneurship center in partnership with the Colorado 

Technology Association and the City of Denver that will create a support system for the entrepreneurial 
community in the center city and add to the growing culture of entrepreneurship and innovation in Denver.

• Planning and producing the third annual Denver Startup Week to be held September 15-20, 2014, which will 
engage thousands of community members in hundreds of events, sessions, presentations, panels, workshops, 
and job fairs as an opportunity for attendees to convene, collaborate, and communicate with other startups, 
local businesses and entrepreneurs.

• Attracting and Retaining Residents in Downtown Denver
• Identifying and pursuing funding options for Downtown amenities that are attractive to existing and future 

residents, such as a middle school, additional retailers and grocery stores.
• Advocating for housing policies that help strengthen the diversity of housing in the center city, including 

construction defects legislation.
• Marketing Downtown Denver to Maximize Investment

• Continuing to tell the story of the unique events, programs 
and initiatives that are happening only in Downtown Denver, 
in order to garner local, regional and national attention and 
investors.

• Expanding and Enhancing the Retail Mix in Downtown
• Connecting with regional, national and international 

retailers and supporting recruitment efforts for Downtown’s 
retail centers.

• Attracting and Retaining Companies to Grow the Economic Base 
and Create Jobs in Downtown Denver

• Working with prospective companies to assist in their 
relocation and expansion decisions and plans.

Creating Energized Public Spaces and Districts
• Advancing the Rehabilitation and Activation of the 16th Street Mall

• Completing the design and beginning construction on the first 3.5 blocks identified for rehabilitation in the 
 16th Street Mall Plan.
• Planning and producing the first annual Meet in the Street, which will temporarily detour the 16th Street Free 

MallRide shuttles to make more room for free, healthy activities that promote community and encourage people 
to get outside, walk, bike, eat and enjoy the Mall in a new and different way.

• Working with multiple partners to plan, design, implement and manage the first Interactive Wayfinding Kiosk 
program, a 12-month pilot program that will replace five wayfinders along the Mall with interactive digital 
touch screens and encourage two-way communication and interaction with residents, employees and visitors 
in Downtown.

• Enhancing, Activating and Managing Downtown Denver’s Public Spaces
• Providing year round management and programming of Skyline Park and Wynkoop Plaza.
• With the City of Denver, complete the Downtown Parks and Public Spaces Master Plan, a plan for 

management, maintenance, activation and funding for Downtown parks.
• Attracting more than one million people to the Partnership’s signature events, including A Taste of Colorado, 

the 9NEWS Parade of Lights, the Southwest Rink at Skyline Park, and the New Year’s Eve Fireworks.
• Installing lighting on nine alleys off of the Mall between Tremont and Curtis Streets.  Plans also include 

creating a demonstration alleyway and installing festive lighting and artwork to activate and change the 
character of the alley.

• Advancing the Arapahoe Square Plan to further the development of Downtown Denver’s next great 
neighborhood. 

Connecting Everyone to Everything Through Greater Mobility Options
• Enhancing Streetscape Designs and Transportation Options 

• Converting 18th Street in Lower Downtown (LoDo) and 19th and 20th Avenues from one-way streets to two-
way streets.

• Completing the Downtown protected bike lanes plan and, as a first phase, implement protected bike lanes 
on 14th Street and Lawrence Street.

• Jointly developing conceptual streetscape plans for Wynkoop Street and 21st Street with the City of Denver 
and the Colorado Rockies.

• Participating in the development of a plan to enhance the Civic Center Station and surrounding areas.  

Building a Premier Organization
• Educating and engaging a broader segment of the community in city building and in the Downtown Denver 

Partnership
• Working to expand programs, such as CityBuild Denver and the Rocky Mountain CitySummit. 
• Engaging a broader, more diverse audience in the Partnership’s initiatives, programs and plans. 
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